PERRACHE/C

i 4

Improvement orne
challenges ?

-

AMAURY DE SAINT-ANDRE
BENT KROHNGRT
DIOGO CARDOSO
MATHEO MICHEL

TINTKUBINA




. [ 1
il T

E= A -_."";"--..1 g oo = PRl

P R e T e e g
e 5 -, Sl ] o e L
TR F'a'-ﬁ.ﬁ'vr?"‘- = S -H:-l"'

PERRACHE AND
CONFLUENCE
DISTRICT
BEFORE
DEVELOPMENT

HEAVY TRAFFIC.

POOR QUALITY OF
PUBLIC SPACES.

POLLUTION.
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THE PROJECT
"OUVRONS PERRACHE®

BEFORE




b=
=

CONFLUENCE: THE NEW
URBAN HUB

e PERRACHE—-SAINTE-BLANDINE: MIX OF
HOUSING AND LOCAL RETAIL

e ZAC I: RETAIL AND EQUIPMENT

e ZAC 2: ALTERNATIVE RETAIL

CARTOGRAPHER, L. (N.D.). A MAP OF LYON
CONFLUENCE. RETRIEVED 16 APRIL 2026




NEW SHOPS
IN GROUND
FLOOR OF
RESIDENTIAL
BUILDINGS

. CAFES AND RESTAURANTS.
. NEIGHBOURHOOD SUPERMARKETS. &
. LOCAL SERVICES.

SMALL SPECIALIST SHOPS.
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OUR PHOTO OF THE MODEL OF THE CONFLUENCE
NEIGHBORHOOD AT THE “MAISON DE LA CONFLUENCE"



A SPLIT NEIGHBORHOOD

e SAINTE BLANDINE
e DARSE

e PLACE JACQUES TRUPHEMUS TO THE “MUSEE
DES CONFLUENCES"”
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CONFLUENCE
MALL CREATES
NEW KIND OF
COMMERCIAL USE
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“IT'S MORE MODERN, o TV
BUT NOT FOR US.” e
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GOALS OF THE
MUNICIPALITY, THE
DESIGNERS AND THE | Wﬁ‘
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e SHOPS ON THE GROUND FLOOR L
\/
e COMMERCIAL CONTINUITY ALONG I
THE MAIN STREETS sa s AN -+

e STRONG COMMERCIAL AREAS, SUCH AS
THE SHOPPING CENTER

BANETTE
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POSTER

COMMERCIAL EXISTANT :
WATCHMAKING [ JEWELRY %4 -

SHOES x4 -
16 22 CONVENIENCE STORE x4 -
BAKERIES [ PASTRY CLOTHING STORES MEDICAL EQUIPMENT x4 -
SHOPS PERFUMERY x3 -
FURNITURE %3 -
8 + DE 120 SECOND-HAND GOODS %3 -
SPORTS & LEISURE RESTAURANTS / HARDWARE STORE %3 -
GOODS BARS FLORIST %2 -
BUTCHER %2 -
6 4 FRUIT & VEGETABLES %2 -
HOME APPLIANCES OPTICAL STATIONERY %2 -
| AuDIO STORES TELECOM x2 -
HYPERMARKET x1 -

GAS STATION x1

VACANT SHOP:
¢ > IN THE CONFLUENCE AND PERRACHE AREA,
P My, i;'"- b‘ AROUND 20% OF COMMERCIAL UNITS ARE VACANT. OLDER A CONTEMPORARY ARCHITECTURE IN TRANSITION:
e | SHOPS AROUND COURS CHARLEMAGNE ARE GENERALLY
- OCCUPIED, ALTHOUGH A FEW VACANT UNITS CAN STILL BE NEW BUILDINGS WITH CLEAN FACADES AND REDESIGNED
FOUND. HOWEVER, FOR THE NEW COMMERCIAL SPACES BUILT PEDESTRIAN SPACES: THE PERRACHE DISTRICT IS TRANSFORMING,
AT THE FOOT OF RECENT BUILDINGS, THE VACANCY RATEIS BUT STILL STRUGGLES TO ATTRACT A STEADY FLOW OF
HIGH. THEY DO NOT ATTRACT MANY PEOPLE DUE TO LOW FOOT CUSTOMERS TO ITS GROUND-FLOOR RETAIL UNITS.

TRAFFIC, AND BUSINESSES STRUGGLE TO OPERATE.




THANK YOU! =
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Northern Business School
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